
Nicaragua Summary Report
28 Avenida SE, Distrito I, Managua
Ring: 1 kilometer radius, Ring: 3 kilometer radius, Ring: 5 kilometer radius

2025 Population Totals 1 kilometer 3 kilometer 5 kilometer

Total Population 29,583 233,388 605,941

Total Population Age 0-14 6,693 52,800 137,084

Total Population Age 15-29 6,864 54,152 140,595

Total Population Age 30-44 7,354 58,019 150,635

Total Population Age 45-59 5,085 40,117 104,154

Total Population Age 60+ 3,587 28,299 73,473

Population Density (per sq. km) 9,421.3 8,258.6 7,717.0

Population Per Mill 4.1 32.2 83.7

2025 Male Population Totals

Total Male Population 14,095 111,196 288,697

Male Population Age 0-14 3,439 27,133 70,446

Male Population Age 15-29 3,439 27,132 70,442

Male Population Age 30-44 3,451 27,225 70,685

Male Population Age 45-59 2,281 17,995 46,720

Male Population Age 60+ 1,484 11,710 30,404

2025 Female Population Totals

Total Female Population 15,488 122,191 317,244

Female Population Age 0-14 3,253 25,667 66,638

Female Population Age 15-29 3,425 27,020 70,153

Female Population Age 30-44 3,903 30,794 79,950

Female Population Age 45-59 2,804 22,122 57,434

Female Population Age 60+ 2,103 16,589 43,069

2025 Household Totals

Total Households 7,111 56,097 145,643

Average Household Size 4.2 4.2 4.2

Data Note: The Population per Mill equals the population in the trade area divided by the total population in the country multiplied by
1,000. Purchasing Power describes the disposable income (income without taxes and social security contributions, including received
transfer payments) and is shown in the country's currency. The Purchasing Power per Mill equals the purchasing power in the trade area
divided by the total purchasing power in the country multiplied by 1,000.
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2025 Marital Status 1 kilometer 3 kilometer 5 kilometer

Single 20,510 161,808 420,101

Married 7,945 62,677 162,727

Divorced 264 2,084 5,411

Widowed 864 6,818 17,702

2025 Educational Attainment

No Education/Illiterate 4,175 32,939 85,518

Primary Education (ISCED 1 and 2) 10,398 82,030 212,972

Upper Secondary Education (ISCED 3) 10,248 80,848 209,905

Post Secondary Education (ISCED 4 and 5) 600 4,735 12,292

Tertiary Education (ISCED 6 to 8) 4,015 31,677 82,243

Education Unknown 147 1,160 3,011

2025 Purchasing Power

Purchasing Power: Total NIO 3,220,434,799 NIO 25,406,837,837 NIO 65,963,421,010

Purchasing Power: Per Mill 6.6 52.3 135.9

Purchasing Power: Per Capita NIO 108,861 NIO 108,861 NIO 108,861

Purchasing Power: Index 162 162 162

Data Note: The Population per Mill equals the population in the trade area divided by the total population in the country multiplied by
1,000. Purchasing Power describes the disposable income (income without taxes and social security contributions, including received
transfer payments) and is shown in the country's currency. The Purchasing Power per Mill equals the purchasing power in the trade area
divided by the total purchasing power in the country multiplied by 1,000.
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